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The digital industry’s remaining concerns about a product database 

and a potential way forward 
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DIGITALEUROPE maintains strong reservations against the introduction of a mandatory product energy label 

database as outlined in a previous paper. The key reasons are repeated below for information.  

 The proposed form of “Energy Label Product registration” is mistakenly seen as a replacement and 

enhancement of the actual market surveillance.  Market surveillance authorities already have limited 

resources and this proposal will divert those resources to validate data entries and chasing 

administrative non-compliance, rather than perform essential product testing. 

 The provision of compliance information for surveillance activities is currently already adequately 

ensured by the legal obligation to provide technical documentation within 10 working days, upon 

request.  

 There is a very real concern over data confidentiality and effective database management, along with 

the extensiveness of this proposal compared with other jurisdictions (see Annex).  

 Significant administrative burden for manufacturers and duplication of existing requirements through 

additional request to provide online labels, fiches and technical documentation.  

Another major concern with the database proposal is the potential for the scope to be extended to other 

product regulations, beyond the energy label, which would certainly make the energy label database 

unmanageable for manufacturers.  Indeed, we can already see proposals for extension to this database and are 

concerned with how this will be controlled.  Selling products in Europe would become a hugely bureaucratic 

process.  

In light of these concerns, DIGITALEUROPE does not support mandatory uploading of documentation to a central 

database as a market access condition. 

 

Conditions for an acceptable ‘information system’ 

Whilst opposing the energy label database proposal, DIGITALEUROPE recognises the potential for some limited 

value from having a central website for consumers to compare products.  We would refer to this as an energy 

labelling online information system.  Essential conditions for this public information system would be: 

Ensure confidentiality  

 The scope of the energy label information system should be limited to non-sensitive, non-confidential 

information e.g. label fiche requirements falling under the energy labelling regulations. 

http://www.digitaleurope.org/
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No double requirements  

 This should be the single point for this information with no national divergence or duplicate efforts 

required from Member States.  

Manufacturers would be keen to realise a benefit from any energy label information system 

implemented.  Therefore, manufacturers should not be subject to double requirements.  If industry is 

still required to make electronic labels and fiches available on our own websites as well as the energy 

label database, there would be a clear duplication in effort.  However, to rectify this would require 

amendments to regulations. It would also make redundant the significant efforts that manufacturers 

have made to internal systems in order to meet these requirements.   

o There should be no requirement to upload PDF fiches and labels since these are already 

effectively provided.  
 

As efficient as possible  

 In case manufacturers need to submit data prior to being able to place a product on the market, any 

potential downtimes or technical  information system issues should never prevent products from 

legally being placed on the market.  A process should be in place to ensure this does not impact 

market launch times.  

 Ideally manufacturers simply insert a set of key parameters from the energy label and the product 

fiche into the system, which generates the fiche in any official EU language. The information would 

then be easily available and searchable by technical parameters. Any language requirements should 

be kept to one of the EU-24 official languages. 

 The energy label information system needs to be effectively maintained by the European Commission, 

with periodic checks to ensure that all products sold in Europe are being captured and the data is 

accurate. 

To summarise, DIGITALEUROPE requests that any proposal for a public information system should be carefully 

evaluated and analysed with relevant stakeholders to avoid Europe become an overly bureaucratic environment 

for selling products.  A comprehensive impact assessment should be performed. An energy label information 

system that would be acceptable would be efficient and ensure confidentiality. The information system should 

only include products in scope of the energy label. It should be the sole location for key information regarding 

the energy label and limited information from the fiche.  
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Annex  

The European Commission Proposal  

The regulatory proposal suggests that the EU Commission shall establish a database for the following purposes:  

(a) to facilitate the market surveillance authorities in carrying out their tasks under this Regulation; 

(b)  to provide the Commission with up-to-date energy efficiency information of products for reviews of 
energy labels; 

(c) to provide the public with information about products placed on the market, their energy labels and 
product information sheets; 

(d) to enable suppliers to comply with their obligations under Article 3(1a) points (a) and (b) 

(e) to enable dealers to comply with their obligations under Article 3(2) point (b) (ii); 

 

The five intentions for this energy label database from the Commission are widely diverging and it seems 

ambitious to achieve all the intentions successfully.  We fear this will lead to a dysfunctional result which could 

negatively affect industry. Taking the example of how the existing EU ENERGY STAR database for imaging 

equipment is being managed, we are concerned as to how the Commission will have resources to set-up and 

maintain this more complex database. In addition we are concerned that once the database is established, it 

will be ever growing and increasingly unmanageable.  

 

The European Commission proposal and global energy label databases  

DIGITALEUROPE analysis of existing databases shows that the current proposal is unmatched and would make 

the EU the most stringent region for providing information. Manufacturers are already providing information 

required in the EU via their website. Consequently, we believe the existing obligations under the online labelling 

regulation 518/2014 adopted in June 2014, are sufficient. Companies have invested in their own online tools 

and automated processes in order to display the required information.  An additional energy label databases 

would require a separate, manual process to manage this since manufacturers cannot automate information 

uploaded to external databases.  Market surveillance authorities in the world typically rely on requesting 

information to verify compliance. 

The following table demonstrates how the Commission’s proposal goes far beyond what exists in other 
geographies and neglects the work that industry is already doing. The EU proposal stands out in terms of 
additional requirements and double effort, multi-lingual and the mandatory uploading of test reports. 
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-- 
For more information please contact:  
Sylvie Feindt, DIGITALEUROPE’s Sustainability Policy Director 
+32 2 609 53 19 or sylvie.feindt@digitaleurope.org  
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ABOUT DIGITALEUROPE  
DIGITALEUROPE represents the digital technology industry in Europe. Our members include some of the world's largest IT, 
telecoms and consumer electronics companies and national associations from every part of Europe. DIGITALEUROPE wants 
European businesses and citizens to benefit fully from digital technologies and for Europe to grow, attract and sustain the 
world's best digital technology companies. 

 
DIGITALEUROPE ensures industry participation in the development and implementation of EU policies. DIGITALEUROPE’s 
members include 61 corporate members and 37 national trade associations from across Europe. Our website provides 
further information on our recent news and activities: http://www.digitaleurope.org   

 

DIGITALEUROPE MEMBERSHIP 

Corporate Members  

AMD, Airbus, Apple, BlackBerry, Bose, Brother, CA Technologies, Canon, Cisco, Dell, Epson, Ericsson, Fujitsu, Google, Hitachi, 
Hewlett Packard Enterprise, HP Inc., Huawei, IBM, Ingram Micro, Intel, iQor, JVC Kenwood Group, Konica Minolta, Kyocera, 
Lenovo, Lexmark, LG Electronics, Loewe, Microsoft, Mitsubishi Electric Europe, Motorola Solutions, NEC, Nokia, Nvidia Ltd., 
Océ, Oki, Oracle, Panasonic Europe, Philips, Pioneer, Qualcomm, Ricoh Europe PLC, Samsung, SAP, SAS, Schneider Electric IT 
Corporation, Sharp Electronics, Siemens, Sony, Swatch Group, Technicolor, Texas Instruments, Toshiba, TP Vision, VMware, 
Western Digital, Xerox, Zebra Technologies, ZTE Corporation. 

National Trade Associations  

Austria: IOÖ 
Belarus: INFOPARK 
Belgium: AGORIA 
Bulgaria: BAIT 
Cyprus: CITEA 
Denmark: DI Digital, IT-BRANCHEN 
Estonia: ITL 
Finland: FFTI 
France: AFDEL, AFNUM, Force 
Numérique  
Germany: BITKOM, ZVEI 

Greece: SEPE 
Hungary: IVSZ 
Ireland: ICT IRELAND 
Italy: ANITEC 
Lithuania: INFOBALT 
Netherlands: Nederland ICT, FIAR  
Poland: KIGEIT, PIIT, ZIPSEE 
Portugal: AGEFE 
Romania: ANIS, APDETIC 
Slovakia: ITAS 
Slovenia: GZS 

Spain: AMETIC 
Sweden: Foreningen 
Teknikföretagen i Sverige, 
IT&Telekomföretagen 
Switzerland: SWICO 
Turkey: Digital Turkey Platform, ECID 
Ukraine: IT UKRAINE 
United Kingdom: techUK   
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